Global Growth by Product Area
{(US § million)

Sauces & Condimeants (54) 3% B Mid-2005

Cocking Basics (57) A% B Mid-2006
Desserts, Cakes & Pastries (57)
Non-Sweet Carbehydrates (63)

Ready-to-Eat Meals (60)

Fruit & Vegetablas (46)

Meat'Meat Substitutes, Fish, Eggs (41)
Dairy (64)

Confectionary, Swest Biscuits, Snacks {66)
Non-Alcoholic Beverages (66) Largest Value Growth

Alzoholic Beverages (57)

Baby Food (61) Fastest-Growing Area
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